Consumerism In Celebrity Culture
Ideation and Process
Hajra Ashraf
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From the day we open our eyes in this world, our conditioning into becoming
the '‘Perfect human' begins. Society and its norms constantly shape us into the
person we become, influencing not just our social choices but as well as per-
sonal choices. From the career path, we want to choose the kind of clothes
we want to deck ourselves in, everything is affected by our surroundings. In my
thesis, | am going to create a visualization of the whole system of consumerism
that benefits from celebrity culture. My point is to show the people what goes
on behind the scenes and how unconsciously, we all fall prey to capitalistic
values brought to us by our favorite reality shows. My focus will be on the most
prevalent and popular reality show watched worldwide; Keeping up with the
Kardashians. It isn't about wrong or right, but it's about who benefits from all of
this? And it's the capitalist. By manipulafing into thinking that we need certain
products in our life, they sell us useless luxury items that you can do perfectly
fine without. And these capitalists put celebrifies at the frontiines fo promote
and sell their products through Q certain routine.
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Initial Idea:

Propganda

( information, especially of a biased or

misleading nature, used to promote a
political cause or point of view.)

the best way to sell or to make people
believe of something is through “Celebrity”
Celebrity as ambassadors. this creates

Celebrity Culture.
Celebrities have a lot of power
over the people

It is done by organization so that
they can benefit from the cause,
that leads to selling and buying

Initially “Consumerism’

The biggest influencers of this celebnty
culture are the Kardashian Family.



"This series is about how those in
power have used Freud's
theories to try and control the
dangerous crowd in an age of
mass democracy.”

The business and political worlds
use psychological techniques to
read, create and fulfill the
desires of the public, and to
make their products and
speeches as pleasing as
possible to consumers and

vofters.

Needs and desires

the

CENTURY

of the

SELF




Edward E)CVnng

Edward Bernays recogrized propagands as a
modern inslrument 10 produce produclive ends and
"help bring ordar out of chaos
-icky cigaretles
-poliical campagns
-celebrity endoisments
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Weve all consumere of PoP culkuve



PoP (V) ‘ l:L)VQ

Popuar culture is simply culture that is widely
favored or wekHked by many pecpla: it has
no negalive connolalions

Pop culture is negotiated partly imposed on
by the dominant classes, and partly resisted or
changed by The subordnale classes Domi-
nanis can creale cullure but the subordnales
dacide whal they keep or dscard

The last dafinition of pop culture dscussed by
Storgy is thal in the posimodern world, in
leday's world, the distinction batween "asuthen-
fic" versus “cormmercial’ is biurred In pop
culture today, users are free 10 embrace
some manufactured content, alter it for the
own s, or reject it enfirely and creale ther
own




Trends



EvevTon@ looks the Some



clesirc:: l’lo\\le becbme I\QQC\S



il |
‘ NEED sk fo0 ﬁﬁg i 6003) foc|) (d% CO DL







Inspiration Artist

Andy Warhol Richard Hamilton Joan Cornella Sally Nixon



Kardashian
branding technique

Bernays
propaganda techniques

"The conscious and intelligent
manipulation of the organized habits
and opinions of the masses is an
important element in democratic
society. Those who manipulate this
unseen mechanism of society
constitute an invisible government
which is the true ruling power. We are
governed, our minds are molded, our
tastes formed, our ideas suggested,
largely by men we have never heard
of."

Edward Bernays
Austrian born "father of PR

Foucaulis
Panopticon system
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Visudizing The System

Part 1:

in the first part of my thesis | compiled all
the seven layers in one visual. Each layer
had different steps and parts of the system.
These layer show how everyone is benefit-
ting from the system and in order to get to
sell something.

these seven layers are divided as:
- layerl: The Kardashians

-Layer 2: The Paparrazzi

-Layer 3: The Influencers

-Layer 4: Us

-Layer 5: The Likes

-Layeré: The Cooperates

-Layer 7: The Couniries

The feedback i got was that the layers
were missing the details. The layers didnt
have the exxageration element to it.

Digital Drawing
70°/70" Rlex print
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Loyers

layer |: starting point the kardashions/ reality show

layer 2: the papparazzi copiuwing them in the streets

layer 3: the social media blog/ pr / influencers talking and posting about them
layer 4: which create trends

layer 5: these trends ond celebrity post are followed and looked up by the social media users
and folowers

layer 6: the inferest and likes of these followers or consumers
layer 7: corperates looking at the inferest to design a product

layer 8: the producis are design and made according to the Hrends with the companies interest,
in which it benefit the countries from where its getting manufactured

layer 9: to promote these products the famous and celebrity with most social media following is
given the contract



Moving on..

The goal for the 2 part of my thesis was fo
make sure each layer was very detailed.
Each layer should represent the given
stage so well, it should have each and
every element to it. Also i wanted my
layers to be direct and clear so that the
viewer understand the complex system of
consumerism and capitilism by just viewing
it. At the end i my to convey the message
through animation because to experience
each layer its important o go into it. in my
animation im showing a ‘move out anima-
fion’. Each layer will fade away to bring
the other layer, also with my layers |
wanted to give an optical illustion effect so
that it plays with your mind.

The layers are now divided as;

- The Fame: celebrity in their enviomment
-The capfturer: The street pap

- The Manager: The PR/blogger/media
pages

-The Viewer: Us interacting with the celebri-
ty post

-The Interest: The surveys and likes

-The Planners: The ones who make and
plan these products and market then

-- The work: The factory enviomment which
will manufacture the products.

-The Ambassador. The celebrity promoting
the products.



The Fame

In the first layer I've shown the famous
reality show stars, The Kardashian in their
own enviomment, their Reality show doing
their dailly routine stuff. Just an ordinary
reality show scene. The scene shows a lot
of clothing brands, their own products and
cameramans that we see on their show.
The purpose of showing their own product
on the show is to do its marketing and to
show that its authenic by using it and
talking about it.

The purpose of this layer was to show that
while being recorded in their ‘Reality
Show' there are so many product place-
ment and product endorsement being
done, that are being observed by the
viewer and something that attracts the
viewer.

digital drawing
30°/30". coloured print




The Capturers

In this layer i've shown the papemrazzi in the
streethat captures the The kardashian
when the step out. These pictures are
heavely edited and sometimes even paid.

digital drawing
30°/30" coloured print




The Managers

The pictures taken by the photographer
are sent to the respected organization
who pay those photographers. After that
they are edited to look perfect and glam-
ourous. These pictures are uploaded on
the social media pages. These pages are
also given different PR packages by the
celebrirties or companies to promote and
write nice reviews about the products.

digital drawing
30"/30" coloured print




The Viewers

This layer is is about us, the followers and
viewers. those social media pages upload
the pictures / ads and we enjoys it, we get
atfracted to it, maybe want it too.

In this layer if’ve shown the viewer in their
own comfomnt space watching the reality
show, imitating the celebrity lifestyle and
liking their post.

digital drawing
30"/30" coloured print




The Interest

The likes and dislikes and even the com-
ments of the viewers are constantly being
obsered, because why not you have to
know what the agudience wants. These
interests are collected and surveys are
done.

This layer is the interest layer, a cauliflower
of likes, comment and dislikes.

digital drawing
30°/30". coloured print




The Planners

After the likes are collected , the corpa-
rate world starfs working, they design the
product accordin to the interest of people.
Different countries are involved in this
process because you have to get the raw
material and manufacturing from them.
This helps with the economy of these
countries.

In this layer ive shown the corporate heads
designing a product that will get them a
lot of money, even if the product is aver-
ag-ish they will market it so well that the
money flow wont stop.

digital drawing
30"/30" coloured print




The Work

This layer talks about the factory enviorn-
ment. After the coperates are done
designing the products they are sent to
different factories, in different parts of the
worid. In this the couniry where the prod-
uct is manufactured has an increase in
their economy. These factories are more
like sweatshops, the workers are paid less
and the company gains triple the profit
than the workers.

Digital Drawing
30" by 30"




The Ambassador

After the product is made, the company
decides whos the best candidate for the
endorsement of the product. Companies
look at the influencers who have the
most public following and an important
impact on the publics decision making
power.

The ambassador makes sure he uses that
product and makes it look like an au-
thentic product.

This layer shows that the companies bring
money fo the influencers, celebrities and
fry to buy them to sell the products.

Digital Drawing
30" by 30"






